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Abstract:
This study aimed to explore the role of mediating variables 

in explaining statistical relationships between variables, consid-
ering administrative leadership as a mediating variable that in-
terconnects strategic management application and performance 
improvement at Feedco Investment Company In the Kingdom of 
Saudi Arabia. The study tested several hypotheses alongside the 
primary hypothesis, which posits that “the application of strategic 
management has a statistically significant impact on performance, 
with administrative leadership as a mediating variable at Feedco 
Investment Company. The study adopted the descriptive-analyt-
ical approach and used a questionnaire as the main tool for data 
collection from a randomly selected sample of 132 participants. 
Key findings included the significant role of mediating variables 
in explaining statistical relationships among institutional varia-
bles. It was also found that administrative leadership could play a 
vital role as a mediator between strategic management and insti-
tutional performance improvement. The study recommended that 
senior management recognize the importance of effective admin-
istrative leadership as a critical factor in enhancing institutional 
performance. Additionally, further studies on mediating variables 
were suggested due to their importance in clarifying relationships 
between multiple variables.
Keywords: Independent variable, dependent variable, mediating 

variable, Strategic Management, Administrative Leadership
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دور المتغير الوسيط في تفسير العلاقات الإحصائية – دراسة حالة شركة فيدكو 

للاستثمار – المملكة العربية السعودية – 2024م
د. عبــد المحســن محمــد أحمــد عبــد الرحمــن أحمــد- أســتاذ مســاعد – قســم الاقتصــاد – كليــة الاقتصــاد والعلــوم 

السياســية – جامعــة أفريقيــا العالمية.

المستخلص:

هدفــت هــذه الدراســة إلى الكشــف عــن دور المتغــرات الوســيطة في تفســر العلاقــات الإحصائيــة 

ــق الإدارة  ــن تطبي ــة ب ــط العلاق ــيطا يتوس ــرا وس ــة متغ ــادة الإداري ــار القي ــك باعتب ــرات، ذل ــن المتغ ب

الاســراتيجية و تحســن الأداء بشركــة فيدكــو للاســتثمار بالمملكــة العربيــة الســعودية ، اختــرت الدراســة 

ــق الادارة  ــة لتطبي ــة إحصائي ــر ذو دلال ــه )يوجــد تأث ــل بأن ــس والقائ ــب الفــرض الرئي ــروض بجان عــدة ف

الاســراتيجية عــى الأداء باعتبــار ان القيــادة الاداريــة متغــر وســيط بشركــة فيدكــو للاســتثمار(، اســتخدمت 

ــة  ــي ، و اعتمــدت الاســتبانة كأداة رئيســة لجمــع المعلومــات مــن عين الدراســة المنهــج الوصفــي التحلي

عشــوائية تــم اختيارهــا بطريقــة العينــة العشــوائية البســيطة و قــد بلــغ حجمهــا )231( مفــردة. توصلــت 

ــات  ــر العلاق ــا في تفس ــب دورا مه ــيطة تلع ــرات الوس ــا ان المتغ ــج كان أبرزه ــدة نتائ ــة إلى ع الدراس

الإحصائيــة بــن المتغــرات المؤسســات، كذلــك فــإن القيــادة الإداريــة يمكــن ان تلعــب دورا مهــا كمتغــر 

ــات وكان  ــض التوصي ــة لبع ــت الدراس ــات، توصل ــن أداء المؤسس ــراتيجية وتحس ــن الإدارة الاس ــيط ب وس

أبرزهــا انــه عــى الإدارات العليــا للمؤسســات إدراك دور وأهميــة القيــادة الإداريــة الناجحــة كعامــل مهــم 

لتحســن ادائهــا. كذلــك اوصــت الدراســة بإجــراء المزيــد مــن الدراســات حــول المتغــرات الوســيطة لمــا لهــا 

مــن أهميــة في توضيــح العلاقــات بــن المتغــرات المتعــددة.

ــادة  ــراتيجية، القي ــيط، الإدارة الاس ــر الوس ــع، المتغ ــر التاب ــتقل، المتغ ــر المس ــة: المتغ ــات المفتاحي الكل

ــة الاداري
Introduction:

Mediating variables play a crucial role in research studies 
by helping to explain relationships between independent and de-
pendent variables. This study aims to examine the importance of 
mediating variables in statistics and their role in improving the 
accuracy of analysis and conclusions.

As stated by Baron and Kenny (1986), “The mediating var-
iable is the factor that explains the relationship between the inde-
pendent and dependent variables and helps clarify how or why an 
effect occurs.” Considering that administrative leadership repre-
sents a mediating variable explaining how strategic management 
influences performance at Feedco Investment Company, this re-
search will address this subject.
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Research Problem:
The research problem revolves around the role mediating varia-
bles play in explaining statistical relationships. The study aims to 
answer the primary question:
Does strategic management affect performance, considering 
administrative leadership as a mediating variable at Feedco 
Investment Company?
From this primary question, the following sub-questions emerge:

•	 What is the role of mediating variables in explaining statis-
tical relationships between variables?

•	 To what extent does the application of strategic manage-
ment impact performance at Feedco Investment Company?

•	 How does strategic management influence administrative 
leadership at Feedco Investment Company?

•	 To what extent does administrative leadership impact per-
formance at Feedco Investment Company?

•	 What is the role of administrative leadership as a mediat-
ing variable in explaining the relationship between strate-
gic management and performance?

Research Hypotheses:
1.	 The application of strategic management has a statistical-

ly significant impact on performance at Feedco Investment 
Company.

2.	 Strategic management has a statistically significant impact 
on administrative leadership at Feedco Investment Compa-
ny.

3.	 Administrative leadership has a statistically significant im-
pact on performance at Feedco Investment Company.

4.	 Strategic management significantly influences performance, 
considering administrative leadership as a mediating varia-
ble at Feedco Investment Company.

5.	 Mediating variables play a significant role in explaining sta-
tistical relationships between variables.
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Objectives of the Study:
The primary objective of this study is to identify the role of medi-
ating variables in explaining statistical relationships.

	- To examine the effect of strategic management on perfor-
mance at Feedco Investment Company.

	- To analyze the impact of strategic management on adminis-
trative leadership at Feedco Investment Company.

	- To investigate the influence of administrative leadership on 
performance at Feedco Investment Company.

	- To assess the effect of strategic management on perfor-
mance, considering administrative leadership as a mediat-
ing variable.

Research Significance:
The significance of this study stems from its focus on an im-

portant subject, namely the role of mediating variables in explain-
ing statistical relationships.
Scientific Importance:

•	 Contributing to the study of the role of administrative lead-
ership as a mediating variable in the interactive relationship 
between strategic management and performance at Feedco 
Investment Company.

Practical Importance:
•	 Assisting researchers in understanding the potential role 

of mediating variables in explaining various relationships 
between variables.

Research Methodology:
The study employed the descriptive-analytical method and the 
case study approach.
Research Tools:

•	 Primary Sources: The questionnaire.
•	 Secondary Sources: Academic books, articles, disserta-

tions, journals, official reports, and related electronic and 
printed publications.
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Research Scope:
•	 Thematic Scope: The study addressed the role of admin-

istrative leadership as a mediating variable in the relation-
ship between strategic management and institutional perfor-
mance.

•	 Human Scope: Employees of Al-Hammadi Hospital, se-
lected via simple random sampling.

•	 Spatial Scope: Feedco Investment Company - Saudi Ara-
bia.

•	 Temporal Scope: The year 2024.
Key Terms:

•	 Independent Variable: “A factor presumed to influence 
the dependent variable, controlled or manipulated by the re-
searcher to evaluate its effect.” (Hair et al., 2010)

•	 Dependent Variable: “The outcome or result measured 
to determine the effect of the independent variable.” (Cre-
swell, 2014)

•	 Mediating Variable: “A factor that explains how and why 
the independent variable causes a change in the dependent 
variable.” (Barnett, 2012)

Theoretical Framework and Previous Studies
The Concept of Strategic Management:
Strategic management involves identifying organizational objec-
tives, formulating policies and plans to achieve these goals, and 
allocating the resources necessary for implementation. It focuses 
on defining the organization’s general direction and ensuring all 
activities align with set goals.
Mintzberg et al. (1998) define strategic management as “the pro-
cess of developing future visions for the organization, setting its 
mission and long-term objectives, determining expected relation-
ships between the organization and its environment, and outlining 
the organization’s strengths and weaknesses to exploit opportuni-
ties and mitigate risks.”
Similarly, Mohamed Hanafy (2011) describes strategic manage-
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ment as “a process comprising several steps through which senior 
management analyzes external opportunities and constraints, in-
ternal strengths and weaknesses, and sets the organization’s mis-
sion and goals. Strategies are then developed, implemented, and 
strategically monitored to align internal strengths and weaknesses 
with external opportunities and threats.”
The Concept of Administrative Leadership:
Administrative leadership is defined as “the ability to guide and 
motivate individuals within the organization to achieve shared 
goals. It encompasses decision-making, effective communication, 
and conflict resolution in ways that promote productivity and in-
novation” (Northouse, 2018).
The Concept of Institutional Performance:
Institutional performance refers to the collective efforts of man-
agement and employees in executing tasks and activities to achieve 
organizational objectives.
As noted by Ramadan et al. (2019), it is “an integrated system of 
business outcomes within the organization based on its interaction 
with internal and external elements, following established regula-
tions and standards to deliver the required services to clients.”
Al-Madhoun (2014) states that performance is “the total inputs 
and outputs resulting from the interaction of an integrated system 
of administrative operations and their components with the inter-
nal and external environment, aiming to achieve organizational 
goals effectively and efficiently.”
From these definitions, institutional performance can be under-
stood as the degree of progress achieved by employees toward or-
ganizational goals, influenced by their interaction with the internal 
environment and their adaptability to external changes.
Case Study: Feedco Investment Company
Feedco Investment Company is a Saudi closed joint-stock com-
pany established in 1983 with a capital of SAR 100 million. The 
company specializes in producing and supplying animal feed 
across Saudi Arabia, prioritizing the food security sector.
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Feedco is headquartered in Riyadh, with regional offices in Dam-
mam and Jeddah, ensuring comprehensive market coverage. The 
company focuses on promoting food security in Saudi Arabia by 
providing integrated feed solutions that support livestock and con-
tribute to sustainable development in the sector.
Previous Studies:
1.	 Al-Kandari (2019):

This study examined the impact of strategic management di-
mensions (environmental analysis, strategy formulation, strat-
egy implementation, evaluation, and monitoring) on employee 
performance dimensions (personal traits, employee behaviors, 
and objective outcomes) in government agencies and minis-
tries in Kuwait. It identified change management as a mediat-
ing variable. Results indicated a statistically significant effect 
of strategic management practices on employee performance 
and change management.

2.	 Al-Derawi, Ayman Hassan (2018):
This research explored the impact of organizational culture 

on the relationship between strategic management and the per-
formance of non-governmental organizations (NGOs) in Gaza. 
It highlighted organizational culture as a mediating variable 
that enhances performance. The study recommended leverag-
ing expertise when preparing strategic plans and raising aware-
ness among management and employees about the importance 
of strategic management for achieving organizational culture 
and performance.

3.	 Ben Abbas (2017):
This study focused on understanding the role of strategic 

management in improving institutional performance. It con-
cluded that strategic initiatives grant organizations a competi-
tive advantage and that there is a positive relationship between 
strategic management and performance indicators from the 
balanced scorecard perspective (financial, customer, and inter-
nal operations).
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4.	 Hayes (2013): 
This study presented a practical methodology for analyzing 
mediation and moderation in complex statistical relation-
ships. It emphasized that relationships between variables 
are often influenced by mediating factors, which clarify 
how independent variables affect dependent variables.

5.	 Fischer and Brown (2012): 
This research used mediating variables to examine the re-
lationship between social interaction and psychological 
well-being. Results showed that social communication plays 
a mediating role between social support and happiness.

Field Study
Study Population:

The study population consisted of employees at Feedco Invest-
ment Company across various job titles. A simple random sample 
of 132 individuals was selected from a total population of 200, 
based on Morgan’s table for determining sample size.
Study Instrument:
To collect the necessary data, the researcher utilized a question-
naire as the primary tool. The questionnaire included:

•	 Demographic data of the respondents, such as gender, edu-
cational qualification, job position, and years of experience.

•	 Seven main sections corresponding to the study hypothe-
ses, containing 32 questions in total.

•	 Responses were measured using a five-point Likert scale 
with the options: “Strongly Agree,” “Agree,” “Neutral,” 
“Disagree,” and “Strongly Disagree.”

Statistical Methods:
To achieve the study objectives and test its hypotheses, the fol-

lowing statistical methods were used:
1.	 Frequency tables, percentages, and graphical representa-

tions.
2.	 Mean and standard deviation.
3.	 Cronbach’s Alpha test for reliability.
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4.	 T-tests, correlation analysis, and simple and multiple regres-
sion tests.

Application of the Study Instrument:
Cronbach’s Alpha coefficient was used to assess the reliability of 
the study tool. Reliability indicates the accuracy of measurement, 
ensuring that repeated studies yield consistent results. It also meas-
ures the consistency of responses for the variables studied and the 
reliability of the results.
Table 1: Cronbach’s Alpha Coefficient for Questionnaire Reliability

Cronbach’s 
Alpha

Number 
of Items Section Title

0.96 5 Vision
0.95 5 Mission
0.96 5 Objectives
0.94 4 Leadership Methods

0.83 4 Leadership Influence on Work Envi-
ronment

0.93 4 Leadership Impact on Strategy 
Evaluation

0.90 5 Performance
0.99 32 All Questionnaire Items

Source: Prepared by the researcher (Questionnaire Data - 2024)
The table above shows that the Cronbach’s Alpha coefficient for 
all questionnaire items is 0.99, indicating very high reliability. 
Similarly, all sections of the questionnaire demonstrate very high 
reliability, confirming its validity as a measurement tool.
Likert Scale and Weighted Average:
The five-point Likert scale was used for the questionnaire, with the 
following weights assigned:
Table 2: Likert Scale Weights
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Opinion Weighted Average Weight

Strongly Disagree 1.00 - 1.79 1

Disagree 1.80 - 2.59 2

Neutral 2.60 - 3.39 3
Agree 3.40 - 4.19 4

Strongly Agree 4.20 - 5.00 5
Source: Prepared by the researcher (Questionnaire Data - 2024)
The interval length used was calculated as 45=0.80\frac{4}{5} = 
0.80, based on the five options provided (1, 2, 3, 4, 5).
Presentation of Questionnaire Data
Basic Demographics
1. Gender

Table 3: Gender Distribution
Gender Frequency Percentage (%)

Male 117 88.6
Female 15 11.4
Total 132 100

Source: Prepared by the researcher (Questionnaire Data - 2024)
From the table above, it is evident that the majority of respondents were 
male (117, 88.6%), while females constituted 11.4% of the sample.

Figure 1: Gender Distribution

Source: Prepared by the researcher (Questionnaire Data - 2024)
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2. Educational Qualification
Table 4: Educational Qualification Distribution
Qualification Frequency Percentage (%)

Secondary School 10 7.6
Bachelor’s De-

gree 111 84.1

Master’s Degree 11 8.3
PhD 0 0
Total 132 100

Source: Prepared by the researcher (Questionnaire Data - 2024)
The table shows that most respondents held a bachelor’s degree 
(111, 84.1%), while 11 respondents (8.3%) held a Master’s degree. 
This indicates a high level of educational attainment among the 
participants.

Figure 2: Educational Qualification Distribution

Source: Prepared by the researcher (Questionnaire Data - 2024)
3. Job Position

Table 5: Job Position Distribution
Job Position Frequency Percentage (%)

Department Man-
ager 2 1.5

Section Head 5 3.8
Employee 122 92.4

Other 3 2.3
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Job Position Frequency Percentage (%)
Total 132 100

Source: Prepared by the researcher (Questionnaire Data - 2024)
The data reveals that the majority of respondents were employees 
(122, 92.4%).

Figure 3: Job Position Distribution

Source: Prepared by the researcher (Questionnaire Data - 2024)
4. Years of Experience

Table 6: Years of Experience Distribution
Years of Experience Frequency Percentage (%)

Less than 5 years 16 12.1
5 to less than 10 years 26 19.7
10 to less than 15 years 28 21.2

15 years or more 62 47.0
Total 132 100

Source: Prepared by the researcher (Questionnaire Data - 2024)
The table indicates that most respondents (62, 47%) had 15 or 
more years of experience, suggesting a sample with substantial 
expertise.
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Figure 4: Years of Experience Distribution

Source: Prepared by the researcher (Questionnaire Data - 2024)
Second: Study Data:
Strategic Management: 

•	 The frequency distribution, percentages, arithmetic 
mean, standard deviation, T-test probability value, and 
trend for the items of the first axis (Vision):    Table No. 
(7)

Statement Strongly 
Disagree Disagree Neutral Agree Strongly 

Agree
Arithme-
tic Mean

Standard 
Deviation

Calculated 
T Value P-Value Trend

Fedco 
has a 
clear 
vision.

F 6 0 17 64 45
4.08

0.94
49.926

0.000 Agree
% 4.5 0 12.9 48.5 34.1

Fedco 
has a 
vision 
an-
nounced 
to the 
commu-
nity.

F 9 0 16 67 40

3.98
1.02

44.695
0.000 Agree

% 6.8 0 12.1 50.8 30.3

The 
com-
pany’s 
vision is 
mea-
surable 
by the 
prog-
ress it 
makes.

F 6 3 26 61 36

3.89
0.98

45.524
0.000 Agree

% 4.5 2.3 19.7 46.2 27.3
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Statement Strongly 
Disagree Disagree Neutral Agree Strongly 

Agree
Arithme-
tic Mean

Standard 
Deviation

Calculated 
T Value P-Value Trend

The 
com-
pany’s 
vision 
aligns 
with 
its set 
objec-
tives.

F 6 3 24 61 38

3.92
0.97

45.747
0.000 Agree

% 4.5 2.3 18.2 46.2 28.8

The 
com-
pany’s 
vision 
drives 
admin-
istrative 
change 
towards 
goals.

F 6 7 15 66 38

3.93
1.01

44.600
0.000 Agree

% 4.5 5.3 11.4 50 28.8

Aver-
age of 
Axis 
State-
ments

3.96 0.93 49.135 0.000 Agree

Source: Prepared by the researcher (from the survey data – 2024)
From the above table, we can observe the following:

	- All respondents answered the questions in this section, with a 
total sample size of (132), representing 100% of the sample.

	- All respondents’ answers to the statements in this section 
tended to agree. Notably, in the statement “The company 
has a publicly stated vision for the community,” the highest 
frequency of responses was “Agree,” with a frequency of 
67, which accounts for 50.8% of the total sample. The rest 
of the statements can also be tracked similarly.

	- Most statements in this section had the lowest frequency 
for the response “Strongly Disagree.” For instance, in the 
statement “The company has a clear vision,” no respondent 
chose this option.

	- All p-values were below the significance level (0.05), indi-
cating statistically significant differences in the distribution 
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of the sample’s responses to the different answer options 
(Strongly Agree, Agree, Neutral, Disagree, Strongly Disa-
gree), meaning that the sample’s responses were biased to-
wards certain statements.

•	 The mean values for all statements in this section ranged 
from (3.40 to 4.19), which was pre-designated as “Agree,” 
indicating that the overall trend of the respondents’ opinions 
on these statements was agreement.

•	 The standard deviation for the statements in this section 
ranged from (0.94 to 1.02), indicating consistency in the re-
spondents’ answers.

•	 The average for the statements in this section was 3.96, 
which indicates agreement. Therefore, we can confirm that 
the vision of the company is clear.

•	 The frequency distribution, percentages, arithmetic 
mean, standard deviation, p-value for the (T) test, and 
trend for the items of the second axis (Mission): - Table 
No. (8)

Statement Strongly 
Disagree

Dis-
agree

Neu-
tral Agree Strongly 

Agree
Arithme-
tic Mean

Standard 
Deviation

Calcu-
lated T 
Value

P-Val-
ue Trend

The 
com-
pany 
has a 
mis-
sion 
that 
distin-
guish-
es it 
from 
other 
com-
peting 
com-
panies

F 0 9 27 50 46 4.01 0.91 50.478 0.000 Agree
%

0 6.8 20.5 37.9 34.8
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Statement Strongly 
Disagree

Dis-
agree

Neu-
tral Agree Strongly 

Agree
Arithme-
tic Mean

Standard 
Deviation

Calcu-
lated T 
Value

P-Val-
ue Trend

The 
com-
pany’s 
mis-
sion 
in-
cludes 
values 
and 
beliefs 
that 
serve 
the 
com-
munity

F 6 3 16 66 41 4.01 0.97 47.519 0.000 Agree
%

4.5 2.3 12.1 50 31.1

The 
com-
pany’s 
mis-
sion 
con-
tributes 
to 
achiev-
ing its 
goals

F 3 6 22 59 42 3.99 0.94 48.958 0.000 Agree
%

2.3 4.5 16.7 44.7 31.8

The 
com-
pany’s 
mis-
sion is 
charac-
terized 
by 
being 
clearly 
defined

F 4 9 31 50 38 3.83 1.02 42.983 0.000 Agree
%

3 6.8 23.5 37.9 28.8
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Statement Strongly 
Disagree

Dis-
agree

Neu-
tral Agree Strongly 

Agree
Arithme-
tic Mean

Standard 
Deviation

Calcu-
lated T 
Value

P-Val-
ue Trend

The 
com-
pany’s 
man-
age-
ment 
pre-
pares 
its 
mis-
sion in 
a bal-
anced 
man-
ner ac-
cord-
ing to 
avail-
able 
re-
sourc-
es

F 4 5 27 52 44 3.96 0.98 46.267 0.000 Agree
%

3 3.8 20.5 39.4 33.3

Aver-
age of 
Axis 
State-
ments

3.96 0.89 51.273 0.000

Agree

Source: Prepared by the researcher (from the survey data – 2024)
From the table above, the following observations can be made:

	- All respondents answered the questions in this section, 
with a sample size of (132), representing a 100% response 
rate.

	- Responses leaned towards agreement across all items in this 
section. Notably, the statement “The company’s mission 
includes values and beliefs that serve the community” re-
ceived the highest frequency of agreement (“Agree”), with 
a count of 66 responses, representing 50% of the total sam-
ple. Similar trends can be observed for the other statements 
in the section.

	- Most items received the lowest frequency for the response 
“Strongly Disagree.” For instance, in the statement “Fedco 
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has a clear vision,” no participant selected “Strongly Disa-
gree,” and this trend is consistent across other statements in 
the section.

	- All p-values were less than the significance level (0.05), 
indicating statistically significant differences in the distri-
bution of responses across the different options (“Strongly 
Agree,” “Agree,” “Neutral,” “Disagree,” “Strongly Disa-
gree”). This suggests that the responses tended to favor cer-
tain statements over others.

	- The means of all items in this section ranged between (3.40 
to 4.19), which falls within the predetermined range for 
“Agree.” This indicates that the general trend of respond-
ents’ opinions about these statements was agreement.

	- The standard deviations for the items in this section ranged 
from (0.91 to 1.02), indicating consistency and homogenei-
ty in the respondents’ answers.

	- The overall mean for the section’s items was 3.96, which 
also indicates agreement. This supports the conclusion that 
Fedco Investment Company has a clear and well-defined 
mission.

	- The frequency distribution, percentages, arithmetic 
mean, standard deviation, p-value for the T-test, and di-
rection for the items of the third section (Objectives): 
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Table No. (9)

Source: Prepared by the researcher (from the survey data – 2024)
From the table above, the following can be observed:

 

Statement Strongly 
Disagree 

Disagree Neutral Agree Strongly 
Agree 

Arithmetic 
Mean 

Standard 
Deviation 

Calculated 
T Value 

P-
Value 

Trend 

Fedco has long-
term objectives 

F 0 13 19 62 38 3.95 
 

0.91 49.798 
 

0.000 Agree 

% 0 9.8 14.4 47 28.8 
The company’s 
objectives are 
characterized 
by flexibility 

F 4 9 20 56 43 3.95 
 

1.01 44.732 
 

0.000 Agree 

% 
3 6.8 15.2 42.4 32.6 

The company’s 
objectives are 
motivating for 
employees' 
capabilities 

F 3 10 12 75 32 3.93 
 

0.92 49.211 
 

0.000 Agree 

% 

2.3 7.6 9.1 56.8 24.2 

The company 
achieves its 
objectives in 
light of its 
available 
resources 

F 1 13 18 68 32 3.89 
 

0.91 48.884 
 

0.000 Agree 

% 

0.8 9.8 13.6 51.5 24.2 

Employees 
participate in 
formulating the 
company’s 
objectives 

F 3 16 17 56 40 3.86 
 

1.05 42.113 
 

0.000 Agree 

% 

2.3 12.1 12.9 42.4 30.3 

Average of 
Axis 
Statements 

 3.92 0.90 50.041 0.000 
Agree 

Source: Prepared by the researcher (from the survey data – 
2024) 

From the table above, the following can be observed: 

 All respondents answered the questions in this section, 
with a sample size of 132, representing 100% of the total 
sample. 

 All responses to the statements in this section leaned 
toward agreement. For instance, the statement "The 
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•	 All respondents answered the questions in this section, with 
a sample size of 132, representing 100% of the total sample.

•	 All responses to the statements in this section leaned toward 
agreement. For instance, the statement “The company’s 
objectives are motivating for employees’ capabilities” re-
ceived the highest frequency for the opinion “Agree,” with 
75 responses, accounting for 56.8% of the total sample. The 
same trend can be followed for the other statements in this 
section.

•	 All statements in this section received the lowest frequen-
cy for the opinion “Strongly Disagree.” For example, no 
respondent selected “Strongly Disagree” for the statement 
“Fedco has long-term objectives.” This trend can also be 
observed across the other statements in this section.

•	 All p-values are below the significance level (0.05), indi-
cating statistically significant differences in the distribution 
of respondents’ answers across the different response op-
tions (“Strongly Agree,” “Agree,” “Neutral,” “Disagree,” 
“Strongly Disagree”). This suggests that the respondents’ an-
swers were inclined toward certain statements over others.

•	 The arithmetic means for all statements in this section, with-
out exception, fell within the range of 3.40 to 4.19, which 
corresponds to agreement, as predetermined. Thus, the gen-
eral trend of respondents’ opinions on these statements was 
agreement.

•	 The standard deviation for the statements in this section 
ranged between 0.91 and 1.05, indicating consistency in the 
respondents’ answers.

•	 The average arithmetic mean for the statements in this sec-
tion was 3.92, indicating agreement. Therefore, it can be 
confirmed that Fedco Investment Company has high-quali-
ty objectives.
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Administrative Leadership:
The frequency distribution, percentages, arithmetic mean, 
standard deviation, p-value for the (T) test, and the overall 
trend for the statements of the fourth axis (Leadership Styles): 
Table No. (10)

Source: Prepared by the researcher (from the survey data – 2024)
From the table above, the following can be observed:

•	 All respondents answered the questions for this dimension, 
with a total sample size of 132, representing 100%.

	- Responses to all statements in this dimension leaned toward 
agreement. The statement “Department managers and team 
leaders in the company support open communication among 

standard deviation, p-value for the (T) test, and the overall trend 
for the statements of the fourth axis (Leadership Styles): 
Table No. (10) 

Statement 
Strongly 
Disagree Disagree Neutral Agree 

Strongly 
Agree 

Arithmetic 
Mean 

Standard 
Deviation 

Calculated 
T Value 

P-
Value Trend 

The company's 
top 
management 
encourages 
innovation and 
creative 
thinking 

F 9 10 13 51 49 3.92 
 

1.18 
 
 

38.168 
 

0.000 Agree 

% 

6.8 7.6 9.8 38.6 37.1 

Department 
managers and 
team leaders in 
the company 
support open 
communication 
among team 
members 

F 6 13 14 61 38 3.85 
 

1.09 
 

40.653 
 

0.000 Agree 

% 

4.5 9.8 10.6 46.2 28.8 

The company's 
top 
management 
provides clear 
guidance to 
achieve 
objectives 

F 0 8 19 53 52 4.13 
 

0.88 54.074 
 

0.000 Agree 

% 

0 6.1 14.4 40.2 39.4 

The company's 
top 
management 
deals fairly and 
transparently 
with all 
employees 

F 6 11 19 58 38 3.84 
 

1.08 
 

41.013 
 

0.000 Agree 

% 

4.5 8.3 14.4 43.9 28.8 

Average of 
Axis 
Statements 

 3.93 0.98 46.270 0.000 
Agree 

Source: Prepared by the researcher (from the survey data – 
2024) 
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team members” received the highest frequency for the opin-
ion “Agree,” with 61 responses, representing 46.2% of the 
total sample. The rest of the statements for this dimension 
follow a similar trend.

	- All statements in this dimension received the lowest fre-
quency for the response “Strongly Disagree.” For instance, 
no one in the sample chose “Strongly Disagree” for the 
statement “The company’s top management provides clear 
guidance to achieve objectives.” Similar trends can be ob-
served for other statements.

	- All p-values were less than the significance level of 0.05, 
indicating statistically significant differences in the distri-
bution of responses across the different options (“Strongly 
Agree,” “Agree,” “Neutral,” “Disagree,” “Strongly Disa-
gree”). This suggests that responses are skewed toward spe-
cific statements.

	- Without exception, all statements had mean scores within 
the range of 3.40 to 4.19, predetermined to indicate agree-
ment. This shows that respondents generally leaned toward 
agreement with these statements.

	- The standard deviation for statements in this dimension 
ranged from 0.88 to 1.18, indicating consistent responses 
among respondents.

	- Additionally, the overall mean score for the dimension was 
3.93, reflecting agreement. Therefore, the quality of leader-
ship styles at Fedco Investment Company can be affirmed.
	- The Frequency Distribution, Percentages, Arithmetic 

Mean, Standard Deviation, T-Test Probability Value, and 
Trend for the Items of the Fifth Dimension (The 
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Impact of Leadership on the Work Environment): 
Table No. (11)

Source: Prepared by the researcher (from the survey data – 2024)
From the table above, the following can be observed:

	- All participants in the sample answered the questions in this 
axis, with a sample size of (132), representing 100%.

	- All responses from the participants to the statements in this 
axis leaned towards agreement. The statement “The senior 
leadership of the company works to motivate its outstand-
ing employees” received the highest frequency of the opin-

leadership styles at Fedco Investment Company can be 
affirmed. 

The Frequency Distribution, Percentages, Arithmetic 
Mean, Standard Deviation, T-Test Probability Value, and 
Trend for the Items of the Fifth Dimension (The Impact 
of Leadership on the Work Environment): 
Table No. (11) 

Statement 
Strongly 
Disagree Disagree Neutral Agree 

Strongly 
Agree 

Arithmetic 
Mean 

Standard 
Deviation 

Calculated 
T Value 

P-
Value Trend 

The senior 
leadership of 
the company 
contributes to 
creating a 
positive and 
motivating 
work 
environment 

F 0 7 17 64 44 4.10 
 

0.82 
 
 
 

57.544 
 

0.000 Agree 

% 

0 5.3 12.9 48.5 33.3 

The senior 
leadership of 
the company 
enhances 
collaboration 
among team 
members to 
achieve 
common 
goals 

F 0 4 16 60 52 4.21 
 

0.77 62.691 
 

0.000 Strongly 
Agree % 

0 3 12.1 45.5 39.4 

The senior 
leadership of 
the company 
helps reduce 
stress and 
resolve 
conflicts 
among 
employees. 

F 0 11 17 66 38 3.99 
 

0.87 52.767 
 

0.000 Agree 

% 

0 8.3 12.9 50 28.8 

Statement Strongly 
Disagree 

Disagree Neutral Agree Strongly 
Agree 

Arithmetic 
Mean 

Standard 
Deviation 

Calculated 
T Value 

P-
Value 

Trend 

 

The senior 
leadership of 
the company 
works to 
motivate its 
outstanding 
employees 

F 0 0 11 76 45 4.26 
 

0.60 81.455 
 

0.000 Strongly 
Agree % 

0 0 8.3 57.6 34.1 

Average of 
Axis 
Statements 

 3.93 0.98 46.270 0.000 
Agree 

Source: Prepared by the researcher (from the survey data – 
2024) 

From the table above, the following can be observed: 

 All participants in the sample answered the questions in 
this axis, with a sample size of (132), representing 100%. 

 All responses from the participants to the statements in this 
axis leaned towards agreement. The statement "The senior 
leadership of the company works to motivate its 
outstanding employees" received the highest frequency of 
the opinion "I agree," with 76 responses, representing 
57.6% of the total sample. The rest of the statements in the 
axis can also be traced. 

 All statements in the axis received the least frequency for 
the opinion "Strongly disagree," as noted in the statement 
"The senior leadership of the company helps reduce stress 
and resolve conflicts among employees," where no 
participant leaned towards this opinion. The rest of the 
statements can also be traced. 

 It is observed that all the p-values are below the 
significance level (0.05), indicating that there are 
statistically significant differences in the distribution of the 
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ion “I agree,” with 76 responses, representing 57.6% of the 
total sample. The rest of the statements in the axis can also 
be traced.

	- All statements in the axis received the least frequency for 
the opinion “Strongly disagree,” as noted in the statement 
“The senior leadership of the company helps reduce stress 
and resolve conflicts among employees,” where no partici-
pant leaned towards this opinion. The rest of the statements 
can also be traced.

	- It is observed that all the p-values are below the significance 
level (0.05), indicating that there are statistically significant 
differences in the distribution of the participants’ responses 
across the different answer options (Strongly agree, Agree, 
Neutral, Disagree, Strongly disagree). This means that the 
sample’s responses tend to favor one statement over the oth-
ers.

	- The statements “The senior leadership of the company 
enhances collaboration among team members to achieve 
common goals” and “The senior leadership of the compa-
ny works to motivate its outstanding employees” had mean 
scores ranging from (4.20 to 5), which was pre-defined as 
“Strongly agree,” indicating that the general direction of the 
respondents’ opinions on these statements was strongly fa-
vorable.

	- The statements “The senior leadership of the company con-
tributes to creating a positive and motivating work envi-
ronment” and “The senior leadership of the company helps 
reduce stress and resolve conflicts among employees” had 
mean scores ranging from (3.40 to 4.19), which was pre-de-
fined as “Agree,” indicating that the general direction of the 
respondents’ opinions on these statements was favorable.

	- The standard deviation for the statements in this axis ranged 
from (0.60 to 0.87), indicating consistency in the partici-
pants’ responses.
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•	 It is also noted that the overall mean for the statements in 
this axis was 4.14, indicating agreement. Therefore, it can 
be confirmed that the leadership’s impact on the work envi-
ronment at Fedco Investment is positive.
The frequency distribution, percentages, mean, standard de-
viation, and p-value for the (T) test and the trend for the 
items of Axis Six (The Impact of Administrative Leader-
ship on Strategy Evaluation and Development):
Table No. (12)

Source: Prepared by the researcher (from the survey data – 2024)
From the table above, the following can be observed:

	- All individuals in the sample answered the questions of this 
section, with the sample size being 132, which is 100%.

Table No. (12) 

Statement Strongly 
Disagree 

Disagree Neutral Agree Strongly 
Agree 

Arithmetic 
Mean 

Standard 
Deviation 

Calculated 
T Value 

P-
Value 

Trend 

The top 
leadership in 
the company 
influences the 
monitoring of 
strategic 
performance 

F 6 13 4 74 35 3.90 
 

1.05 42.795 
 

0.000 Agree 

% 

4.5 9.8 3 56.1 26.5 

The top 
leadership in 
the company 
reviews 
strategies based 
on internal and 
external 
conditions 

F 6 0 15 69 42 4.07 
 

0.92 50.917 
 

0.000 Agree 

% 

4.5 0 11.4 52.3 31.8 

The top 
leadership in 
the company 
supports a 
culture of 
continuous 
improvement in 
strategic 
management 

F 6 0 8 77 41 4.11 
 

0.88 53.747 
 

0.000 Agree 

% 

4.5 0 6.1 58.3 31.1 

The top 
leadership in 
the company 
provides the 
necessary 
feedback to 
improve 
strategies 

F 13 3 7 71 38 3.89 
 

1.15 38.985 
 

0.000 Agree 

% 

9.8 2.3 5.3 53.8 28.8 

Average of 
Axis 
Statements 

 3.99 0.91 50.587 0.000 
Agree 

Source: Prepared by the researcher (from the survey data – 
2024) 
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	- All responses from the participants to the statements in this 
section were in agreement. It is observed that the statement 
“The top leadership in the company supports a culture of 
continuous improvement in strategic management” re-
ceived the highest frequency of agreement (“Agree”), with 
77 responses, which represents 58.3% of the total sample. 
The rest of the statements in this section can also be traced.

	- Most of the statements in the section received the lowest 
frequency of responses as “I do not agree.” It is observed 
that for the statement “The top leadership in the company 
reviews strategies based on internal and external condi-
tions,” no individual from the sample chose this response. 
The rest of the statements in the section can also be traced.

	- It is noted that all probability values were less than the sig-
nificance level (0.05), indicating statistically significant dif-
ferences in the distribution of responses from the sample 
on the different response options (Strongly Agree, Agree, 
Neutral, Disagree, Strongly Disagree), meaning that the re-
sponses of the sample were biased towards one statement 
over the others.

	- All statements in the section, without exception, had mean 
values ranging between (3.40 to 4.19), which was pre-de-
fined as agreement. Therefore, the general trend of the re-
spondents’ opinions on these statements was agreement.

	- It can be observed that the standard deviation of the state-
ments in this section ranged from (0.88 to 1.15), indicating 
homogeneity in the responses of the participants.

	- It is also noted that the average of the statements in the sec-
tion had a mean value of 3.99, which indicates agreement. 
Therefore, it can be confirmed that the administrative lead-
ership positively influences the evaluation and development 
of strategies at Fedco Company.

	- Here is the translation:
The frequency distribution, percentages, mean, standard de-
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viation, p-value for the (T) test, and the trend for the items 
of Section Seven (Performance): - Table No. (13)

Source: Prepared by the researcher (from the survey data – 2024)
From the table above, the following can be observed:

	- All individuals in the sample answered the questions of this 
section, with the sample size being 132, which is 100%.

	- All responses from the participants to the statements in this 
section were in agreement. It is observed that the statement 

Statement Strongly 
Disagree 

Disagree Neutral Agree Strongly 
Agree 

Arithmetic 
Mean 

Standard 
Deviation 

Calculated 
T Value 

P-
Value 

Trend 

Fedco employees 
perform their tasks 
with the required 
efficiency and 
effectiveness 

F 0 7 5 75 45 4.20 
 

0.75 64.648 
 

0.000 Strongly 
Agree e % 

0 5.3 3.8 56.8 34.1 

The employees at the 
company put in 
sufficient effort to 
complete tasks on time 

F 4 1 18 64 45 4.10 
 

0.88 53.437 
 

0.000 Agree 

% 
3 0.8 13.6 48.5 34.1 

Employees are ready 
to work outside 
official working hours 
to achieve the required 
job performance level 

F 5 5 13 64 45 4.05 
 

0.97 48.129 
 

0.000 Agree 

% 

3.8 3.8 9.8 48.5 34.1 

The employees of the 
company have 
knowledge and 
familiarity with the 
nature of the tasks 
assigned to them 

F 1 10 4 75 42 4.11 
 

0.84 56.004 
 

0.000 Agree 

% 

0.8 7.6 3 56.8 31.8 

The management 
offers training 
programs to 
employees to improve 
their level of 
performance and carry 
out tasks with the 
required efficiency 

F 4 7 16 70 35 3.95 0.94 48.477 
 

0.000 Agree 

% 

3 5.3 12.1 53 26.5 

Average of Axis 
Statements 

 4.04 0.84 54.877 0.000 
Agree 

Source: Prepared by the researcher (from the survey data – 
2024) 

From the table above, the following can be observed: 

 All individuals in the sample answered the questions of 
this section, with the sample size being 132, which is 
100%. 

 All responses from the participants to the statements in this 
section were in agreement. It is observed that the statement 
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“Employees of the company have knowledge and familiar-
ity with the nature of the tasks assigned to them” received 
the highest frequency of agreement (“Agree”), with 75 re-
sponses, which represents 56.8% of the total sample. The 
rest of the statements in this section can also be traced.

	- Most of the statements in this section received the lowest 
frequency of responses as “Strongly Disagree.” It is ob-
served that for the statement “Fedco employees perform 
their tasks with the required efficiency and effectiveness,” 
no individual from the sample chose this response. The rest 
of the statements in this section can also be traced.

	- It is noted that all probability values were less than the sig-
nificance level (0.05), indicating statistically significant dif-
ferences in the distribution of responses from the sample 
on the different response options (Strongly Agree, Agree, 
Neutral, Disagree, Strongly Disagree), meaning that the re-
sponses of the sample were biased towards one statement 
over the others.

	- The statement “Fedco employees perform their tasks with 
the required efficiency and effectiveness” had a mean val-
ue ranging between (4.20 to 5), which was pre-defined as 
strongly agree, indicating that the general trend of the re-
spondents’ opinions on this statement was strongly agree.

	- The statements (“The employees at the company put in suf-
ficient effort to complete tasks on time,” “Employees are 
ready to work outside official working hours to achieve the 
required job performance level,” “Employees of the com-
pany have knowledge and familiarity with the nature of the 
tasks assigned to them,” and “The management offers train-
ing programs to employees to improve their level of per-
formance and carry out tasks with the required efficiency”) 
had mean values ranging between (3.40 to 4.19), which was 
pre-defined as agree, indicating that the general trend of the 
respondents’ opinions on these statements was agreement.
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•	 It can be observed that the standard deviation of the state-
ments in this section ranged from (0.75 to 0.97), indicating 
homogeneity in the responses of the participants.

•	 It is also noted that the average of the statements in this sec-
tion had a mean value of 4.04, which indicates agreement. 
Therefore, it can be confirmed that the performance quality 
at Fedco Investment Company is positive.
Third: Hypothesis Tests:
First Hypothesis:

•	 There is a statistically significant effect of strategic man-
agement on performance at Fedco Investment Company.
To test the first main hypothesis, a simple linear regression 
method was used to illustrate the effect of the independent 
variable (strategic management) on the dependent variable 
(performance), as well as to find a linear relationship that 
represents these two variables. The table below shows the 
results of the regression analysis.

Table No. (14)

Source: Prepared by the researcher (from the survey data – 2024)

Table No. (14) 

Source: Prepared by the researcher (from the survey data – 
2024) 

From the table above, the following observations can be 
made: 

 The correlation coefficient (R) between the variables 
(strategic management and performance) is 0.88, and 
considering the significance level, the value (0.000) is less 
than (0.05), indicating the statistical significance of the 
correlation coefficient between the two variables. The 
positive sign of the correlation coefficient indicates a 
direct relationship between the variables. 

Regression Coefficients ANOVA Model Summary 
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From the table above, the following observations can be made:
	- The correlation coefficient (R) between the variables (stra-

tegic management and performance) is 0.88, and consid-
ering the significance level, the value (0.000) is less than 
(0.05), indicating the statistical significance of the correla-
tion coefficient between the two variables. The positive sign 
of the correlation coefficient indicates a direct relationship 
between the variables.

	- The squared correlation coefficient (R²) is used to under-
stand the proportion of the independent variables used to 
estimate the dependent variable. It is observed that the es-
timated model explains 77% of the data, meaning the pro-
posed model is well-suited for estimation.

	- The adjusted determination coefficient (Adjusted R²) 
indicates that 77% of the variance in the dependent varia-
ble (performance) is explained by the independent variable 
(strategic management), while the remaining 23% is due to 
other factors not included in the model.

	- Durbin-Watson test has a value of 2.10, which is close to 
2, indicating that the model does not suffer from autocorre-
lation issues.

	- The calculated F-value is 437.76, and considering the sig-
nificance value (0.000), which is less than the significance 
level (0.05), this indicates the significance of the regression 
model.

	- The calculated T-value for the regression coefficient of 
the independent variable (strategic management) is 20.92, 
which is greater than the critical T-value (1.96), making it 
statistically significant. This means that the independent 
variable (strategic management) indeed affects the depend-
ent variable (performance).

	- The regression equation, based on the model parameters, 
is as follows:

	-  
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Performance = 1.16 + 0.75 (Strategic Management)
From the analysis of the data above, it can be concluded that the 
hypothesis stating there is a statistically significant effect of ap-
plying strategic management on performance at Fedco Investment 
Company is proven.
The Second Hypothesis: 
There is a statistically significant effect of applying strategic 
management on administrative leadership at Fedco Invest-
ment Company.
To test the second main hypothesis, the simple linear regression 
method was used to clarify the impact of the independent variable 
(strategic management) on the dependent variable (administrative 
leadership), as well as to establish a linear relationship between 
these two variables. The table below shows the results of the re-
gression analysis.

Table No. (15)

	
Source: Prepared by the researcher (from the survey data – 2024)
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From the table above, the following observations can be 
made:

•	 The correlation coefficient (R) between the variables (stra-
tegic management and administrative leadership) is 0.94, 
and considering the significance level, the value (0.000) is 
less than (0.05), indicating the statistical significance of the 
correlation coefficient between the two variables. The pos-
itive sign of the correlation coefficient indicates a direct re-
lationship between the variables.

•	 The squared correlation coefficient (R²) is used to deter-
mine the extent to which the independent variables are used 
to estimate the dependent variable. It is noted that the esti-
mated model explains 88% of the data, and an increase in 
this value indicates that the proposed model is suitable for 
estimation.

•	 The adjusted determination coefficient (Adjusted R²) in-
dicates that 88% of the explained variance in the dependent 
variable (administrative leadership) is due to the independ-
ent variable (strategic management), while the remaining 
12% is attributed to other factors not included in the model.

•	 The Durbin-Watson test, with a value of 1.71, is close to 
2, indicating that the model does not suffer from autocorre-
lation issues.

•	 The calculated F-value is 942.71, and the significance lev-
el (0.000) is less than (0.05), confirming the significance of 
the regression model.

•	 The calculated T-value for the regression coefficient of 
the independent variable (strategic management) is 30.70, 
which is greater than the critical T-value (1.96), making it 
statistically significant. This means that the independent 
variable (strategic management) has a real effect on the de-
pendent variable (administrative leadership).

•	 The regression equation, based on the model parameters, 
is as follows:
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Source: Prepared by the researcher (from the survey data – 
2024) 

From the table above, the following observations can be 
made: 

 The correlation coefficient (R) for the two variables 
(administrative leadership and performance) is 0.92. 
Considering the significance level, the value (0.000) is less 
than the significance threshold (0.05), indicating a 
statistically significant correlation between the variables. 
The positive sign of the correlation coefficient indicates a 
direct relationship between the two variables. 

 The squared correlation coefficient (R²) is used to 
understand the extent to which the independent variable 
data is used to estimate the dependent variable. The model 
explains 85% of the data, and the increased value of this 
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•	 Administrative Leadership = 0.67 + 0.86 (Strategic Man-

agement)
Based on the above data analysis, it can be concluded that the hy-
pothesis stating there is a statistically significant effect of applying 
strategic management on administrative leadership at Fedco In-
vestment Company is confirmed.
The Third Hypothesis:
There is a statistically significant effect of administrative leader-
ship on performance at Fedco Investment Company.
To test the third main hypothesis, the simple linear regression 
method was used to clarify the impact of the independent varia-
ble (administrative leadership) on the dependent variable (perfor-
mance), as well as to establish a linear relationship between these 
two variables. The table below shows the results of the regression 
analysis.

Table No. (16)

Source: Prepared by the researcher (from the survey data – 2024)
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From the table above, the following observations can be 
made:

	- The correlation coefficient (R) for the two variables (ad-
ministrative leadership and performance) is 0.92. Consider-
ing the significance level, the value (0.000) is less than the 
significance threshold (0.05), indicating a statistically sig-
nificant correlation between the variables. The positive sign 
of the correlation coefficient indicates a direct relationship 
between the two variables.

	- The squared correlation coefficient (R²) is used to under-
stand the extent to which the independent variable data is 
used to estimate the dependent variable. The model explains 
85% of the data, and the increased value of this metric indi-
cates that the proposed model is appropriate for estimation.

	- Adjusted R² indicates that 85% of the explained variance 
in the dependent variable (performance) is due to the inde-
pendent variable (administrative leadership), while the re-
maining 15% is attributed to other factors not included in 
the model.

	- Durbin-Watson test value is 2.06, which is close to 2, in-
dicating that the model does not suffer from autocorrelation 
issues.

	- The calculated F-test value is 755.20, and the significance 
value (0.000) is less than the significance threshold (0.05), 
indicating the significance of the regression model.

	- Considering the calculated T-test value (27.48) for the 
regression coefficient of the independent variable (admin-
istrative leadership), it is greater than the tabular T value 
(1.96), which is statistically significant. This means that the 
independent variable (administrative leadership) has an ac-
tual impact on the dependent variable (performance).

	- The regression equation, based on 
the model coefficients, is as follows: 
Performance = 0.63 + 0.86 (Administrative Leadership)
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From the above data analysis, it can be confirmed that the hypoth-
esis stating that “there is a statistically significant impact of ad-
ministrative leadership on performance at Fedco Investment 
Company” is valid.
Hypothesis Four: 
There is a statistically significant impact of applying strate-
gic management on performance, considering administrative 
leadership as a mediating variable at Fedco Investment Com-
pany.
To test the fourth main hypothesis, the multiple linear regression 
method was employed to examine the effect of the independent 
variable (strategic management) on the dependent variable (per-
formance), with the presence of the variable (administrative lead-
ership) as a mediating variable.

Table No. (17)

Source: Prepared by the researcher (from the survey data – 2024)
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variable (performance), with the presence of the variable 
(administrative leadership) as a mediating variable. 
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Source: Prepared by the researcher (from the survey data – 
2024) 

From the table above, the following can be observed: 

 The correlation coefficient (R) in the model shows a value 
of 0.92. Looking at the significance level, the value 
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From the table above, the following can be observed:
	- The correlation coefficient (R) in the model shows a value 

of 0.92. Looking at the significance level, the value (0.000) 
is less than the significance level (0.05), indicating the sta-
tistical significance of the correlation coefficient between 
the variables. The positive sign of the correlation coefficient 
suggests a direct relationship between the variables.

	- The square of the correlation coefficient is used to deter-
mine the extent to which the data from the independent var-
iables explains the dependent variable. It can be observed 
that the estimated model explains 85% of the data by the 
independent variables. Increasing this value indicates that 
the proposed model is suitable for estimation.

	- Adjusted R2 shows that 85% of the variance in the depend-
ent variable (performance) is explained by the independent 
variables (strategic management and administrative leader-
ship), while 15% is due to other factors not explained in the 
model.

	- The Durbin-Watson test, with a value of 2.1, is close to the 
value of 2, indicating that the model does not suffer from 
autocorrelation issues.

	- The computed F value (378.40), along with a significance 
level of (0.000), which is less than the significance level 
(0.05), indicates the statistical significance of the regression 
model.

	- Looking at the computed T value (1.04) for the regression 
coefficient of the independent variable (strategic manage-
ment), it is lower than the tabulated T value (1.96), which is 
not statistically significant. This means that the independent 
variable (strategic management) does not significantly af-
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fect the dependent variable (performance) unless the inde-
pendent variable (administrative leadership) is present.

	- The computed T value (5.59) for the regression coefficient of 
the mediating variable (administrative leadership) is great-
er than the tabulated T value (1.96), which is statistically 
significant, meaning that the mediating variable (adminis-
trative leadership) has a significant effect on the dependent 
variable (performance).

•	 The regression equation, based on the model’s parameters, 
is as follows: Performance = 0.64 + 0.09 * Strategic Man-
agement + 0.77 * Administrative Leadership

From the above analysis, it can be confirmed that there is a sta-
tistically significant effect of applying strategic management on 
performance, with administrative leadership acting as a mediating 
variable at Fedco Investment Company.
Hypothesis Five: Mediating variables play an important role 
in explaining the statistical relationships between variables.

To validate the fifth hypothesis, referring to the results of the 
multiple regression analysis in the fourth hypothesis, this hypoth-
esis can be confirmed. It can be observed that in the model, the 
regression coefficient for the independent variable (strategic man-
agement) is not significant, while the mediating variable (adminis-
trative leadership) was the reason for the statistical significance of 
the regression model. This suggests that the mediation between the 
independent variable and the dependent variable was full media-
tion, meaning the model’s significance was only achieved through 
the mediating variable.

Conclusion: Including Findings and Recommenda-
tions:
First: Findings:
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	- Administrative leadership can play an important role as a 
mediating variable between strategic management and im-
proving institutional performance.

	- There is a statistically significant effect of applying strate-
gic management on the performance of Fedco Investment 
Company.

There is a statistically significant effect of applying strategic 
management on administrative leadership at Fedco Investment 
Company.

(1)	There is a statistically significant effect of administrative 
leadership on the performance of Fedco Investment Com-
pany.

(2)	There is a statistically significant effect of applying strate-
gic management on performance, considering that admin-
istrative leadership acts as a mediating variable at Fedco 
Investment Company.

(3)	Mediating variables play an important role in explaining 
statistical relationships between variables, as they can me-
diate the relationship between the independent and depend-
ent variables either partially or fully.

(4)	Second: Recommendations:
(5)	Senior management of institutions should recognize the 

role and importance of successful administrative leader-
ship as a key factor in improving performance.

(6)	Senior management of institutions should ensure the appli-
cation of strategic management as a major cause of im-
proving performance.

(7)	Senior management of institutions should ensure the ap-
plication of strategic management as a major cause of the 
effectiveness of administrative leadership.
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(8)	Efforts should be made to study and reveal the relation-
ships between multiple variables using appropriate statisti-
cal methods (such as path analysis).

(9)	Further studies should be conducted on mediating vari-
ables due to their importance in clarifying relationships 
between multiple variables.
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